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ABOUT PCMA’S LEADING MEETING PROFESSIONALS

7~ MEMBERS
pcma

| g

Plan an average of 34
meetings per year

30% of their annual conferences exceed
$5 million in economic value

78% are decision makers

(o)
38% are professionals in 1ngeZiZif
associations with 10,000+ y
Industry
members .
Experience
Suppliers Association

48% 62%

6,500+

Members in
17 Chapters

Planners
52% l‘

Independent
13%

Corporate
25%



PRINT

PCMA CONVENE AUDIENCE BY THE NUMBERS

1,300,000+ POTENTIAL MEETINGS

960,000+ with less than 100 attendees

335,000+ with 500 to 100 attendees

83,000+ with more than 500 attendees

° 128,000 potential meetings to be booked at resorts

® 104,000 of meetings attendees prefer access to a Spa

* 90,700 meetings will involve Golf Outings

BOOKING WINDOW
|_ 80% of small meetings _|

within 1 year

48% of large meetings within 1 to 3 years

| |
I I
o ° ° o
0

lyr 2yr 3yr
MEETINGS BUDGET OUTLOOK CIRCULATION BREAKDOWN
152,400+ 35,000+ QUALIFIED READERS
Association, Corporate & * 86% hold positions
Meetings budget 1M Independent Meeting Planners with'decision- '
will exceed | making authority
$1,000,000 l l l * 23% are Executive
Corporate Association Independent Level or C-Suite
50% 25% 15%

PCMA

e convene




PRINT

*

In a biannual independent study of 700-plus North American
event organizers conducted by Watkins Research Group in 2016,
Convene was once again named the top industry publication
they rely on to help them plan their event.

PCMA CONVENE CIRCULATION

TOTAL DIGITAL EDITION
Deli d Monthl
PRINT DIGITAL EDITION BOTH CIRCULATION elv\?iraeEmaci)ln y
29,388 3,788 1,824 35,000 23,500

PCMA CONVENE (INCLUDES DIGITAL EDITION) — NET RATES

AD SIZE 1x RATE 3x RATE 6x RATE 12x RATE
Full page, 4c $8,065 $7,845 $7,625 $7,320
Special Section: Includes full or $8,721 $8,065 $7,845 $7,625
half page ad and matching

editorial

1/2 page, 4c $6,195 $6,025 $5,890 $5,730

VIDEO on Convene DIGITAL EDITION
$1,500 net

PCMA

e convene



CONVENE 2017 EDITORIAL CALENDAR

EDITORIAL FEATURES SPECIAL SECTIONS BONUS
2017 Full or Half Page ad Full or Half Page ad DEADLINES
within feature article and matching editorial RISIRIBUIION
JAN * Medical Meetings LEADERSHIP PROFILES * Destinations Showcase DC Space close: 11/1/2016
el s Eearie (i .« sl Editorial close: 11/15/2016
Material close: 12/01/2016
FEB + PCMA Convening CONVENTION CONNECTIONS * AIME Space close:  12/1/2016
Leaders Highlights Special Two-page Editorial Profile . Cspl Editorial close: 12/15/2016
* Second-tier Cities * Destinations Showcase DC Material close: 1/4/2017
ATLANTIC CITY
TEXAS
MAR * 26™ Annual Meetings Market Research FLORIDA SUPPLEMENT * IMEX Frankfurt Space close:  1/4/2017
* DMA West Editorial close: 1/15/2017
DMA WEST SUPPLEMENT Material close: 2/1/2017
APR * Hotel Update TOP 10 REASONS TO MEET IN... * IMEX Frankfurt Space close:  2/1/2017
* Medical Meetings Special Two-page Profile * Meetings Show Editorial close: 2/15/2017
Material close: 3/2/2017
LAS VEGAS
MAY + DMO/CVB Update DMO’S TODAY * DMAI Annual Convention Space close:  3/2/2017
* PCMA Education Conference Preview Ad Page Plus Matching Editorial * IMEX Frankfurt Editorial close: 3/16/2017
* Meetings Show Material close: 4/1/2017
GAMING DESTINATIONS
JUN * Annual Salary Research RESORT, GOLF & SPA MEETINGS * IBTM Americas Space close:  4/1/2017
Ad Page Plus Matching Editorial * Meetings Show Editorial close: 4/15/2017
* ASAE Annual Meeting Material close: 5/2/2017
* PCMA 2017 Educ. Conference
JuL * Corporate Meeting CONVENTION CENTERS * DMAI Space close: 5/1/2017
* Exhibitions Ad page plus matching editorial * ASAE Annual Meeting Editorial close: 5/15/2017
UNIQUE VENUES * PCMA Global Summit Material close: 6/01/2017
Ad page plus matching editorial
*  “Best In Show” Issue * ASAE Annual Meeting
* Second-tier Cities * Incentive Works
o e Wlesiligs Space close:  6/1/2017
AUG « Annual Directory Outsert ANNUAL DIRECTORY OF SITES, CITIES & SERVICES * ASAE Annual Meeting Editorial close: 6/15/2017
Ad page plus matching editorial « IBTM World Material close: 6/30/2017
* IMEX America
+ PCMA 2017 Convening Leaders
SEP « Global Meetings DMO’S TODAY +  IMEX America Space close:  7/5/2017
* Independent Meeting Planner (A e el (il @il « 1BTM World Editorial close: 7/17/2017
. IcCcA Material close: 8/1/2017
PACIFIC NORTHWEST
oct + Convention Centers INCENTIVE MEETINGS + IMEX America Space close:  8/1/2017
+ Medical Meetings Ad page plus matching editorial Editorial close: 8/15/2017
Material close: 9/1/2017
Nov « Annual Meetings & Technology Forecast RENOVATIONS, EXPANSIONS, *  Holiday Showcase Space close:  9/1/2017
NEW BUILDINGS « IBTM World Editorial close: 9/15/2017
Ad page plus matching editorial e Material close: 10/2/2017
DEC * 2018 PCMA Convening Leaders Preview MEXICO +  PCMA 2018 Convening Leaders Space close:  10/3/2017
(2018 Nashville, Tennessee) + Holiday Showcase Editorial close: 10/17/2017
* Industry Calendar Outsert Material close: 11/2/2017

PCMA

pcma

| g

convene



http://www.convene-digital.org/convene/january_2016?pg=104#pg104
http://www.convene-digital.org/convene/february_2016?sub_id=BS8xTqTfbs6J&pg=88#pg88
http://www.convene-digital.org/convene/february_2017?pg=134#pg134
http://www.convene-digital.org/convene/february_2017?pg=123#pg123
http://www.convene-digital.org/convene/march?pg=98#pg98
http://www.convene-digital.org/convene/march?pg=109#pg109
http://www.convene-digital.org/convene/april_2016?pg=91#pg91
http://www.convene-digital.org/convene/april_2016?pg=139#pg139
http://www.convene-digital.org/convene/may_2016?pg=93#pg93
http://www.convene-digital.org/convene/april_2016?pg=152#pg152
http://www.convene-digital.org/convene/june_2016?pg=92#pg92
http://www.convene-digital.org/convene/july_2016?pg=92#pg92
http://www.convene-digital.org/convene/july_2016?pg=92#pg92
http://www.pcmaconvene.org/wp-content/uploads/2017/05/NewAugustDirectory2017z_directory-p5d7.pdf
http://www.convene-digital.org/convene/may_2016?pg=97#pg97
http://www.convene-digital.org/convene/august_directory_2016?pg=67#pg67
http://www.convene-digital.org/convene/october_2015?pg=130#pg130
http://www.convene-digital.org/convene/november_2015?pg=128#pg128
http://www.convene-digital.org/convene/december_2016?pg=133#pg133

PRINT

Special Sections
New format launching August 2017
Smart, sophisticated, engaging — a better way to tell your story
Each directory page will include:
v Main story Crafted by a PCMA writer with your input

v’ Photograph
v Off the Top You choose key facts, such as stats and contact information

In addition to the 3 main elements, you choose 3 of these 8:

v Don’t Miss
What to see and do

v" Who Knew?
Interesting tidbit

v In Other Words
A quote you would like
to share

v' Delicious
Food-related item

v Coming Soon

SPONSORED CONTENY

MIDWEST

Cleveland

Located within 500 miles of nearly half of the country's population
— and having undergone more than $3.5 billion in visitor- and
meetings-related development in the last six years — Cleveland is
eclectic, unpretentious, and gritty yet sophisticated. This sports-
loving city is home to a new, 750,000-square-foot, state-of-the-art
[ center, new hotel properties, and redevek
green spaces like the city's center, Public Square. Plus, business
travelers will find world-class arts, culture, rock 'n’ roll and a menu
of diverse dining options — all just steps away from their hotels and
meeting rooms.

Events on the calendar
v" And One More Thing
A catch-all category
v Protocol
Relevant information
on travel
v Access
How you get there;
flight availability

retmenoa

v
]
-

Letloose East 4th Street, just a couple of blocks from the Huntington Convention
Center of Cleveland, has everythung groups need for a fun night out.

‘We've hosted the National Senior
Games for 20000 and the Gay Games
for almost 20000 people, and the
Republican National Convention

for 50000. Those are the kinds

of groups that have the ability to
change the community for yearsto
come for future investment. future
partnerships. That'sreally exciting’

Off the Top
Space
H G Center of Ck (HCCO)
« 225000 square feet of exhibit space + 3

Connections

« 140 daly departures from Cleveland Hopkins
International Arport (CLE) to 38 markets and just a
20-minute drive from Downtown

Contact
For more information: Destination Cleveland — Ron
Newman, Director of Sales; (216) B75-6630; mewman@

com

Flats East Bank — an expansive boardwalk brimming
with dining and entertainment options along the
Cuyahoga River

E. Fourth Street/Gateway District — the heart of
Cleveland's culinary scene, and home of the House of
Blues and Hilariies Comedy CQub.

Playhouse Square — the country’s largest performing-
arts center outside of New York City — hosting more than
1000 events each year — has been resorted to s 1920s
splendor.

Who Knew?

Superman was born here, created by Jerry Siegel
and Joe Shuster, Cevelands most famous sons. Tre
Cleveland Pubiic Library is honoring their work this year
with a massive exhibit — “Superman: From Cleveland 1o
Krypton™ — spread out over three floors.

PCMA

e convene




CO-OP OPPORTUNITIES

CUSTOM PUBLISHING INSERT/SUPPLEMENT

NOTE: Great to use to build your own INSERT or Co-op

SIZE — INSERT
Includes Bound-in or Tip-in

NET RATE — INSERT
Supplement Produced (Design & Editorial),
Printed on 60# and Distributed by Convene

NET RATE — INSERT
Provided by Advertiser

4-pg Insert $17,400 $13,500
8-pg Insert $24,600 $18,000
12-pg Insert $32,800 $22,500

Also Available at Extra Cost: INSERT Using Textured Paper (Scodex)

CONVENE HIGH IMPACT POSITIONS

See your

Business

Development

Director for rates

ASSETS POSITION
Front-cover POST-IT NOTE Sticker
Front-cover FRENCH DOORS
Convene
Cover
BELLYBAND around Convene (5” one-sided)
DOUBLE GATEFOLD: 4-pages, COVER **NEW PRODUCT**
Gatefold Run-of-book
HLLIELLS With ROB Full Page ad
Insert
. Full Page ad
Prefn.lum Across Table of Contents, Across Editor, Across President-CEO: +10%
Positions

Covers: +25%

pcma

| g

PCMA

convene



http://www.convene-digital.org/convene/201505#pg1
http://www.convene-digital.org/convene/june_2016?pg=2#pg2
http://www.convene-digital.org/convene/december_2016?pg=1#pg1
http://www.convene-digital.org/convene/june_2016?pg=8#pg8
http://www.pcmaconvene.org/contact/

PRINT

EDITORIAL PROFILES

DESCRIPTION NET
Knowledge Economy A two-page spread infographic commissioned by a graphic illustrator $12,000
INFOGRAPHIC that showcases a destination’s knowledge and industry clusters and

infrastructure supporting events — as well as its iconic elements,
cultural attributes, food scene, and attractions.

Places + Spaces A two-page spread featuring the unique features of your destination, $10,591
hotel, or venue. One available per issue.

Out and About A two-page spread that showcases a destination’s neighborhoods in $12,000
relation to its convention center and hotel district, brought to life by
a full-page, custom-illustrated map. The emphasis is on the ways
attendees can experience a destination’s unique characteristics and
local flavor, including walkability, public-transit facts, and other
highlights.

What’s NEW In... One-page focusing on a upcoming events hosted within a destination. $7,093
One available per issue.

Convene on Location A Convene writer is hosted to go location in your destination or $25,000
property and writes about the site visit experience from the planner
perspective. A six-page package — can include up to 3-pages of
partner advertising. One available per issue.

Reverse Cover Feature A unique, four-page reverse (upside down) back-cover feature, $34,500
including a front-cover design of your destination/company on Cover-
4, a full-page ad on Cover-3, plus two-pages of editorial.

Monthly Department Sponsorship
Place a full-page ad opposite the most-highly read departments
and receive a “Supported by” credit at the end of the content.

PCMA

convene



http://www.convene-digital.org/convene/march_2017?pg=30#pg30
http://www.convene-digital.org/convene/march?pg=30#pg30
http://www.pcmaconvene.org/wp-content/uploads/2017/07/Out-and-About-In.-.-..pdf
http://www.convene-digital.org/convene/march?pg=29#pg29
http://www.convene-digital.org/convene/march?pg=69#pg69
http://www.convene-digital.org/convene/december_2014?pg=164#pg164

DIGITAL ADVERTISING
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MONTHLY BANNER POSITIONS — PCMA WEBSITE

Available
Positions

Options

Net Rate

pcma

| g

Retargeting Available

HOMEPAGE RUN-OF-SITE (ROS)
(ROS) (ROS)
Top Anchor (ROS) Side Medium Run-of-Site
Pushdown Top Pushdown Rectangle with Anchor
Options Leaderboard
PC: 970 x 90 PC: 970 x 90 PC: 970 x 90 PC & Mobile: PC:970x 90
* Expands to Mobile: 320x 50 | * Expandsto 300 x 250 Mobile: 320 x 50
970 x 415 970 x 415

Mobile: 320x50

Mobile: 320x50

1 exclusive
advertiser

4 rotating on
refresh

5 rotating on
refresh

5 rotating on
refresh

5 rotating on
refresh

In-banner video,

In-banner video

In-banner video,

In-banner video

In-banner video

interactivity, No auto play interactivity, No auto play No auto play
promos, contests, | allowed promos, allowed allowed
lead-generation contests, lead-
No auto play or generation
auto extend No auto play or
allowed auto extend
allowed
$7,500 $3,500 $6,000 $4,500 $4,000

PCMA

convene



http://www.pcma.org/

DIGITAL ADVERTISING

MONTHLY BANNER POSITIONS — PCMA WEBSITE (CONT’D.)

EXAMPLE OF ROS WEBSITE PAGE

This New Tool Can Simplify Your Webinars and
Extend Your Event's Reach

DALLAS DELI*RS

-u ARN MORE

More Features Arriving Soon

Saans amen R
The Events Industry Council San Diego Holds Onto Top 5.
Shares Top 5 Industry Trends L

PCMA

e convene



http://www.pcma.org/

DIGITAL ADVERTISING

-‘ o .
- Retargeting Available

MONTHLY BANNER POSITIONS — PCMA CONVENE WEBSITE

HOMEPAGE RUN-OF-SITE (ROS) HOMEPAGE AND ROS
* Interstitial Medium Rectangle | ¢ Medium Rectangle * Universal Anchor
PC: 300 x 250 PC: 300 x 250 PC: 970 x 90

Mobile: 320 x 50

¢ 2-Column Articles:
Side and Interstitial

Additional info * 1-column Articles:

Interstitial
AETI LI ENLIGLEI 5 rotating on refresh 5 rotating on refresh 5 rotating on refresh
Monthly $4,000 $4,000 $4,000

PCMA

e convene



http://www.pcmaconvene.org/

DIGITAL ADVERTISIN

MONTHLY BANNER POSITIONS — PCMA CONVENE WEBSITE (CONT’D)

convene

Career  Bgideas  EventDesgn  Technology  Logistis  PlaceseSpaces  Magazime =}

TO THE POINT Getthe Convene weekly
newsletter.

Predicting 2017

Here is what you need to know to success in this year's
‘customer-led, digital-centric’ market

Enter your emat address

by Deborah Sexton
Jarusary 3,2017 — Leave a Comment

As akid, did you ever have a Magic 8 Ball? You'd ask a yes/ino
question (say. "Will | get a puppy this year?"), shake the repiica of a

black billard ball, tum it over, and your fortune-telling anSWer Would POP 3 yepiring Cuvotes o Fuel Your Workand

up on a screen—"Outlook Good" or “Not Likely" were some common

responses. Wiy More Major Events are Using Twitter to
Uivestroam

January is the time of year when Magic 8 Balls seem especially Do Yout Nead 1o Reshape Your Sponsorship

appealing, even as adults. Will | get a new job this year? Will my Progran?

business expand? Thankfully, there are some expert resources that can 5 New Travel Accessorles From CES

give us insightful predictions about what the business world can expect
In 2017—Including Forrester, a research and advisory firm that surveys
more than 500,000 consumers and business leaders woridwide.

According to ¢ s Predictions 2017 biief, *Against the backdrop
of political commotion, Brexit, cyberskirmishes. and a muted economic
recovery, the grinding gears of the market are moving forward, and the
f a customer-led, digital-centric market are becoming
clearer. Virtually all competitive markets are on the move...
Adventurous, experimental, and downright fickle behavior—once
thought of as “Millennials being Millennials'—has gone mainstream.”

Here are a few that stood out to me as having relevance to our industry:

“More than one-third of businesses will restructure to shift to customer-
obsessed operalions.”

Moving away from siloed structures with a good deal of Intemal control
s a complicated process, but aligns with today’s customer-led
marketplace.

“Your customers are more aware of, wary of, and frustrated with
security and privacy risk, and you will increasingly gain or lose affinity
based on how much they trust your company.”

The chances of a privacy breach at our meetings are Increasing — and
the stakes are higher if they do. Those who take the steps now to
protect their stakeholders will avold potentially harsh repercussions, and
possibly reap rewards.

“CEOs will exit 30 percent of their CMOs for not mustering the blended
skill set of design and analytics.”

There should be a healthy balance of right-brain skills in designing
customer experiences and left-brain skils in mastering technology and
analytics. While this prediction sounds a bit severe, there’s much to be
said for developing your digital skills and/or bringing in new talent to
assist

Thal said, Forrester's Predictions 2017 brief expects that certain jobs
“will continue to be in negative unemployment, putting immense strain
on talent management and talent acquisition.” Among those roles most
In demand? Dala scientists, experience designers, and storytellers. You
may need 1o look long and hard for someone with these skills, and if
you've got them yourselt, you're in a good place!

1 Flled Under: Event Design, Magazine. To the Point

7 Read More- 2017, business data

Get the Convene weekly

Fresh perspec

) meetings and event

o —~ ANNUAL CONFERENCE
soj CSPl - RO 201

ABOUT ADVERTISE PCMA CONTACT

00000060

PCMA

& convene
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DIGITAL ADVERTISING

:} Retargeting Available

MONTHLY BANNER POSITIONS — DEI WEBSITE

HOMEPAGE AND ROS RUN-OF-SITE (ROS)

Size Top: PC 970 x 90

Anchor: PC 728 x 90;
Mobile 320 x 50

Mobile 320 x 50

Available Positions 5

Monthly

$4,000 $3,250

23] et rEsORTS

MOME  NEWS  CONSULTING  DES CERTIFICATION  EVENTS AND RESOUNCES  ASOUT US

DES Certification n n ﬂ m
Why the Digital Event Strategist?

Esrning this certification shows you are the authority on live stream and digitsl events.
The DES certification is designed to help you effectively plan, produce snd measure the results of your live stresm and digits!
enpagement events. Both the course and exam cover 10 key aress of focus. Click here to apply for 8 DES Scholarship now

Customer testimonials

My company nad Ju
events, ang

d 1alking 3boLt i

| leamea a iot om just about 3 of the

before decisions were

to my company and a0 3
GavLE PATTER 0% career
wiTHERS, DER

maa
ASTRAUSKAITE, DES

3t such 3 rapid pace an:
cuit 10 stay on top of Industry tres

= G t3KINg 1t uring ore
S31l possitie due 1o
porion of the programeing!

WENDI HAUGHT,
o=

K you for BOSting Such 3 Course. It was 3

Erought 10 you by

EETINGS+
INNOVATION

PCMA

convene



http://digitalexperienceinstitute.org/

DIGITAL ADVERTISING

PCMA eNEWSLETTER BANNER ADVERTISING - OVERVIEW

PCMA Frequency Banners Specs Delivery
eNewsletters
PCMA Daily Top 728 x90 14,500+
NewsJunkie Anchor 728 x 90
ThisWeek@PCMA Weekly Top 728 x90 15,500+
Anchor 728 x90
PCMA Convene Weekly Top 728 x90 36,500+
Interstitial 300 x 250
Anchor 728 x 90
PCMA Monthly Top 728 x90 14,700+
CareerCenter Interstitial 728 x 90
Anchor 728 x 90
Digital Experience Bi-Monthly Top 728 x90 3,900+
Institute Interstitial 728 x 90
Anchor 728 x 90

PCMA

pcma

| g

convene




DIGITAL ADVERTISING

PCMA eNEWSLETTER BANNER ADVERTISING

ThisWeek @ géme

4 =
How A Massive Tech Trade Show Is Embracing
An Analog Engagement Tactic

Using Data To Power Real-Time
Meeting Design Innovation

::':':o'
0

& Room 9B &C
L4 B X

JMCCCJJ

PCMA

& convene

ThisWeek@PCMA (Weekly)

Newsletter featuring all things PCMA as well as the latest
industry-wide news and developments

Position

Top
 10x Series: $20,000
* or 1x delivery: $3,000

Anchor
» 10x Series: $9,000
* or 1x delivery: $1,250

Average Weekly Circulation 15,500+
Average Open Rate 33%
Specs Leaderboards

* Top: 728 x90
* Anchor: 728 x 90



https://email.pcma.org/acton/rif/17083/s-0503-1702/-/l-0046:5734/q-0047/showPreparedMessage?sid=TV2:Eb5xUPlR8

DIGITAL ADVERTISING

PCMA eNEWSLETTER BANNER ADVERTISING (CONT’D.)

gémsCareer Center

CareerCenter@PCMA (Monthly)
Newsletter designed to help business-event strategists brush up
on their skills and search for career opportunities

Position Top
* 1x:$2,500

Four Reasons Why 2017 Is the Year to
Finally Start Your Side Gig |nterstitia|

 1x: $2,000

IH[SIAHI []FGHEAIMEEHNGSSIAHTS WITHU T CHicree Anchor
- UNiTec Bl * 1x: 51,250
Average Monthly Circulation 14,700+
V _75 Car-e‘er Ta‘sks TohCompI:e Average open Rate 47%
Before The End Of 2016
_( Specs Leaderboards
* Top: 728 x90
A < * Interstitial: 728 x 90

g
L

.~ Room 9B &C &

RER

People on the Move This Month

¢ Anchor: 728 x 90

T POD( ‘AST

Get The Top Talent - Use Code JOBEIE Listen b PCMA onfine and on fTunes

PCMA

e convene



https://email.pcma.org/acton/rif/17083/s-04f3-1702/-/l-0003:5734/q-01f1/showPreparedMessage?sid=TV2:xYWHeDHuQ

DIGITAL ADVERTISING

PCMA eNEWSLETTER BANNER ADVERTISING (CON )

Convene@PCMA (Weekly)
Newsletter providing the best of Convene magazine’s print
and online-exclusive content, including videos and podcasts

Position Top
* 1x:$3,000
Interstitial
* 1x:$2,500
Anchor
* 1x:$2,000
5 Trends To Watch in 2017
Convene’s editors weigh in on the trends we'll be watching next year — A.verage. Monthly 36'500+
everything from how high-tech events are accelerating the adoption of next- Circulation
zen tools at meeting venues to how video is changing adult learning. read
more
Average Open Rate 16-25%
It's Still a Manel's World .
Women speakers continue to be under-represented at scientific and medical SpeCS Three Banner Positions
oofovemces Wiy Sz remd mere * Top Leaderboard: 728 x 90
Lorelei Gilmore Talks With Her Real Dad * Interstitial Medium ReCtangIe:
DC-based experiential marketing agency 360 Live Media invited the 'Gilmore 300 x 250
Girls' star La Graham to sit down for tion with her father —
andtheirdie:r:ottolismm R * Anchor Leaderboard: 728 x 90

CAN'T ATTEND IN AUSTIN?
JOM US FORTHE

CONVENING LEADERS LIVE STREAM

¢= View Schedule & Regk

This 5-Letter Word is the Key to the Sharing
Economy

The collaborative economy is more than just a start-up trend, says 2047
Convening Leaders keynote speaker Rachel Botsman And it's fusled by trust.
read more

Managing Risk. from Multiple Angles

In the latest Intersection video, the Secretary General of the 2013 Paris Paris
Climate Change Conference outlines his strategy for keeping 50,000 attendees
and a raft of foreign dignitanies secure — from cybersecurity to water testing.
read more

Follow us o o 0

Recewve the best content in the meetings industry — plus earn CEU's every
meonth — by subscribing today.

ADD CHARGING FURNITURE TO - l R Y
YOUR NEXT CORPORATE EVENT {

PCMA

e convene



http://email.pcmaconvene.org/acton/rif/17393/s-0089-1702/-/l-003b:eb4c/q-003c/showPreparedMessage?sid=TV2:ipCW0dq6Y

DIGITAL ADVERTISING

PCMA eNEWSLETTER BANNER ADVERTISING (CONT’D.)

Emb | Digtal Experence st DEl eNewsletter (Bi-Monthly)
> : Newsletter from PCMA's Digital Experience Institute,
showcasing meeting-event technology, with a focus on
digital and hybrid meeting strategy and production

Position Top
* 1x:$1,000

Interstitial
* 1x: $750

Anchor
* 1x: $500

Average Monthly Circulation 3,900+

Average Open Rate 19%

Specs Leaderboards

* Top: 728 x90

* Interstitial: 728 x 90
* Anchor: 728 x 90

Jan. g -11

Live from
Convening
Leaders

2017 Convening Leaders LIVE -Registration
Open Now

Are You Seeking A Digital Event Position?

More From DEI

ocking fer fhe Lodder 1
INTERNET BROADCASTING

convene
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DIGITAL ADVERTISING

PCMA eNEWSLETTER BANNER ADVERTISING (CONT’D.)

PCMA News Junkie (Daily)

Monday-Friday daily email covering breaking news in the meetings industry featuring
six news items from the previous 24 hours. Discounted rates for Series of 5x or more.

Position Top Leaderboard Anchor Leaderboard
* 1x: $2,500 per delivery  1x: $1,250 per delivery
* 5x: $1,850 per delivery * 5x: $850 per delivery
* 10x: $1,500 per delivery » 10x: $750 per delivery
» 20x: $1,350 per delivery  20x: $650 per delivery
Average Monthly Circulation 14,500+
Average Open Rate 35%
Specs 728 x 90 — PC/iPad compliant

pema News Junkie

u Breaking News for Today's Meetings Industry

PLAN SOMETHING Losllngele

MEMORABLE. e i

Featured Articles

Healthiest airplane food in the U.S.? Virgin America wins S

Washingfon Post

The Diet Detective has some tips on how you can 2at well on a plane - can you use any of them when planning
the F&B for your next meeting?

10 Hotel Trends That Will Shape Guest Experience in 2017

skift. com
Take a look at these predictions for some of the biggest trends that will impact the hospitality industry and the
overall guest and ting attend xpern

Less is More, For Your Site Selection Process

efouches

Try this progressive path to selecting a hotel for your next meeting that will ensure you get complete proposals
and the best offers from venues.

7 Hotels We Loved in 2016

travelpulee com

Check out these seven noteworthy hotels from 2016 — coukd one of them be the location of your next meeting?
Eventprofs Share: 8 Trends in #SocialMedia and #EventMarketing

eventmanagerblog.com

Find out what ting and event professi Is around the worlkd see as the top trends in social media and event
rketing for the up ing year.

8 Mistakes You Need To Leave Behind In 2017

Fast Company

As you continue to ring in the new year, leave behind these common mistakes that may be holding you back.

- CONVENING LEADERS LIVE STREAM

& A &

@

JANUARY 811, 2017

PCMA
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http://email.pcma.org/acton/rif/17083/s-050d-1702/-/l-0003:5734/q-017c/showPreparedMessage?sid=TV2:89m5NYvKX

DIGITAL ADVERTISING

pema Leading Meeting Professionals

% mar Host Great Meetings.
T~

NATIVE ADVERTISING: PCMAConvene.org

. Delivering your message in content format

. Full Article on PCMAConvene.org website

Native Advertising is a form of paid media where the ad experience
follows the natural form and function of the user experience in which
itis placed.

Work with the Convene editorial team to develop content and focus
on topics that align with advertiser goals and are of educational value
to the audience.
NET RATE: $5,000 Article delivered to 36,500+
WITH RETARGETING: $7,500 net Estimated Impressions: 300,000+
EXPOSURE/DISTRIBUTION

Article in Convene@PCMA on Thursday (36,500+)
> Limited to 1 per week: Image to the left and copy to the right

with shaded background noted “Sponsored”

. Lives on PCMAConvene.org for 12 months
. Digital takeover on article web page
. In PCMA Social Media (Facebook/Twitter) where appropriate
with noted “Sponsored Post”
e . Marketing toolkit for advertiser to create additional buzz
around article
. Retargeting option from article web page takeover
NATIVE ADVERTISING: PCMA.org
e e e S g DY = DeIIIi\;erinIg you;(r:nl\;sAsage in ct;)ntent format
S— = Full Article on .org website
Fmdmglrt::ieymme mn ::"_:—. Native Advertising is a form of paid media where the ad experience

chramed the Croszmads of Amenca for the several maor e o - ~ecan ey
NEYZ TNAL INLErSCT Thene. INTanar: 3 Than A Say's
g for moee than nalf of the U S. populatic

1t akio touts the most well-coamected cogretion center & the comatry,
with chose 10 5.000 rooms withas 2 guick sl walk strod of the ladiana
Comwatson Ceater, Phus, the city’s grud-like Liyost i sasy to sanagate, and
meeting plansers have & chuter of Doastitel vesmies 10 choose frem.

Dut what gres Dady ita Gaver, Rs Quarka, 25 je b sas guod” Ia Apedl

e convene

follows the natural form and function of the user experience in which
itis placed.
Work with the Convene editorial team to develop content and focus
on topics that align with advertiser goals and are of educational value
to the audience.

NET RATE: $5,000 Article delivered to 15,500+
WITH RETARGETING: $7,500 net Estimated Impressions: 300,000+
EXPOSURE/DISTRIBUTION
. Article in ThisWeek@PCMA on Tuesday (15,500+)
> Limited to 1 per week: Image to the left and copy to the right

with shaded background noted “Sponsored”

. Lives on PCMA.org for 12 months

. Digital takeover on article web page
. In PCMA Social Media (Facebook/Twitter) where appropriate
with noted “Sponsored Post”

. Marketing toolkit for advertiser to create additional buzz
around article
. Retargeting option from article web page takeover


https://www.pcma.org/louisvilles-spirit-shines-bourbon-heritage-month/
https://www.pcma.org/louisvilles-spirit-shines-bourbon-heritage-month/
https://email.pcma.org/acton/rif/17083/s-0661-1705/-/l-0046:b4c/q-0047/showPreparedMessage?sid=TV2:cjSNiiwFF
http://www.pcmaconvene.org/places-spaces/destinations/plan-the-perfect-meeting-in-fort-lauderdale/
http://www.pcmaconvene.org/places-spaces/destinations/plan-the-perfect-meeting-in-fort-lauderdale/
http://email.pcmaconvene.org/acton/rif/17393/s-009a-1703/-/l-003b:cab4/q-003c/showPreparedMessage?sid=TV2:GFUipnbKa

DIGITAL ADVERTISING

CONVENE TV: TOP TIP OF THE WEEK

Features a Tip of the Week from a story in the current issue of Convene with
tangible takeaways viewers can implement in their own job and business events.
Naturally draw in an audience by aligning with relevant Convene issue content.

Unique Brand Positioning:
* Opening verbal & logo acknowledge with 15-second video clip

* Fixed logo placement in background
* 15-second ticker advertisement, followed by a static message placement

* Post segment video commercial (optional)

This edition of Convene TV is sponsored by MGM Resorts International

RISK MANAGEMENT

Convene TV: Room
Blocks and the
Sharing Economy

In this short video, MGM Resorts International SVP Michael
Dominguez, CHSE, discusses the advantages and
disadvantages of home-sharing marketplaces like Airbnb.

by Convene Editors
October 6, 2016 — Leave a Comment

Room Blocks and the Sharing Economy

Exposure

* Distributed on Convene TV on Thursday’s (36.5k) — one tip per newsletter

* Available to package in the Convene Podcast for additional $2,500 (only one
per month)

* Includes Facebook boost

PCMA

convene




DIGITAL ADVERTISING

PCMA WEBINARS

pcma ABOUT EVENTS  MEMEERSHIP ENGAGE  JOBS  CHAPTERS  MYSCMA  Q

Recent Posts

Webinar: Maximizing Mental Agility

Using your knowledge

« People solve problems by using knowlcage *1"" 0 eities ‘
* The power of analogy
« Retrieving analogies when you need them

“four Health

May 12 2057

-

LU < J=)

ACCORHOTELS

Tags

Data Digital Events

Financial Management

Human Rescurces Marketing
Meeting or Event Design
Professional Development
Professionalism

Project Management

Risk Management

Site Management.

Stekeholds

lanagement

Strategic Planning Technology

Sunchrenicities

Unique Brand Positioning:

* Recognition in PCMA online events calendar and on webinar registration page.

* Verbal acknowledgement at opening of webinar

* Logo recognition on webinar platform for duration of webinar

* 30-second Video to play at beginning of webinar

* (Call to action at close of webinar

* Average participation: 125+ registrants with avg. 65 participants (not including multiple people
at one participant site). Planner/Supplier ratio 70/30. Webinar available post-webinar on PCMA
on-demand education on pcma.org

PCMA

e convene




DIGITAL ADVERTISING

PCMA SPEAKER PODCAST

Experience the best in class content from PCMA speakers in audio format, available for streaming
via PCMA.org, iTunes and Android. Podcasts as a marketing channel has statistically provided
strong results with regards to unaided ad recall rates.

Unigue Brand Positioning:
* Opening verbal acknowledge with audio segment/clip (30-seconds)
* Audio clip (15-seconds) following each speaker segment (every 10-minutes)

CONVENE MAGAZINE PODCAST

Audio production of Convene issue content. Experience the award-winning content in audio
format, available for streaming via PCMAConvene.org, iTunes and Android. Podcasts as a
marketing channel has statistically provided strong results with regards to unaided ad recall rates.

Unigue Brand Positioning:

* Recognition on Convene Podcast webpage

* Opening verbal acknowledge with audio segment/clip (15-seconds)

* Closing verbal acknowledgement with post audio clip or call to action (15-seconds)

.convene asour avearisz roun conmer Q Q@ QO O @ ©

Career Bigldeas Event Design Technology Logistics Places + Spaces Magazine fel

PODCAST Get the Conveneweekly

IsThisthe Futureof |
Conferences?

When digital media publisher Charlie Melcher set out to
create a conference to bring together digital storytellers, he
threw out the playbook

| Sign Up |

Frash perspectives on mestings and events
delivered to your inbox.

by Ashiey Milne-Tyte —

February 7, 2017 — Leave a Comment est A

pema Professional Convention
W\~ Management Asscciation

3 Signs You Should Start Learning More

“If you're going to have people come to a live event, then let’s celebrate About Digital Events

thetr being alive. And asking them to sit silently, passively in the dark Here's How the Electronics Ban Has

Jfor hours at an end is not celebrating their being alive.” — Charlie Impacted Travelers SoFar

Melcher Dining Around: Best Practices for Groups
If This Is How You're Thinking About Your

Listen: Joh, You're Probably Hurting Your Health

Intro music composed by David McMillin

Charlie Melcher began his career in book publishing, but his company,
Melcher Media, is anything but traditional — in addition to books, it

releases apps, short films, and other digital media. And when Melcher
created a conference — the Future of StoryTelling Summit — to bring
digital storytellers together in New York City, Melcher kept on
reinventing.

conyene

““The first issue was how do vou create a 21st-centurv conference,”

PCMA
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PCMA EVENTS

ADVERTISING OVERVIEW

2017 PCMA EDUCATION CONFERENCE
June 11-14, 2017 — New York City, New York

AVAILABLE
DISTRIBUTION POSITIONS NET RATE
ONSITE BRANDING
PCMA-TV * HQ Hotel Channels (in-room tent Exclusive  1x: Buyout - $5,000

cards to highlight channels)

* Meeting Room Monitors (where
available)

* Education Conference — “It's a Wrap”
Email

* PCMA and Convene websites (when
applicable)

* Relevant PCMA social media channels

* Mobile app (if functionality available)

* Opening verbal and
logo recognition
with 15 second
commercial

* 15 second scrolling
text ticker, followed
by a static message

Hotel Key Cards
Distributed at all
hosts hotels

Exclusive Sponsorship

* 1x:$8,500
* 1-side static image

Charging Stations
* Video or slideshow
* Billboard Wrap

High traffic and networking areas in
convention center

* 4 total
* 1 advertiser
exclusive per station

* 1x: 54,500 per station

* Buyout all 4 - $16,000

 Station does not
include key card

MOBILE APP
Banner Ad * All attendees download, per past stats | * 4 banners * $4,000 each
ATTENDEE eNEWSLETTER BANNER ADS

Top e 1x April * 1 per newsletter * 1x:$2,000
* 2x May

PC: 728x90 * 1xJune
e 1x Post”It's a Wrap”

Interstitial e 1x April * 1 per newsletter * 1x:$1,500
* 2x May

PC: 728x90 * 1xJune
e 1x Post”It's a Wrap”

Anchor e 1x April * 1 per newsletter e 1x:$1,000
¢ 2x May

PC: 728x90 * 1xJune

PCMA
pcma

| g

* 1x Post”It's a Wrap”

convene




PCMA EVENTS

ADVERTISING OVERVIEW

2018 CONVENING LEADERS ANNUAL MEETING

January 7-10, 2018 — Nashville, Tennessee

DISTRIBUTION

AVAILABLE POSITIONS

NET RATE

SHOW DAILIES

SPECIAL RATES: For advertisers running in the November and/or December 2017 issues of Convene
Tabloid Page — $5,000 net; Junior Page — $4,000 net

TAB Page 4,000 per day 32 per day + 1-day: $4,070

* 3-day: $10,000
Junior-Page 4,000 per day 32 per day + 1-day: $3,040

* 3-day: $7,500
Bellyband (supplied) 4,000 per day 1 per day * 1-day: $8,500

* 3-day: $20,000
Insert (supplied) 4,000 per day 1 per day * 1-day: $7,500

* 3-day: $18,000

ONSITE BRANDING

“Show Dailies” 4,000 per day for 3 days Exclusive Sponsorship * 1x:$15,000 for all 3 days
Distribution
Racks and Staff Uniforms
Charging Stations Reach 4,000 attendees 8 (1 exclusive per station) |+ 1x:$7,500 each

(Mon, Tues, Wed)

PCMA-TV * 4,000 per day w/HQ Hotel Channels 4 (1 sponsor per day — * 1x:$6,500 each

and Convention Center Monitor; Mon, Tues, Wed and e 1x:$15,000all 3

* 14,000+ daily eNewsletters plus “It's a Wrap)
Social Media
MOBILE APP
Banner Ad * Accumulating over 1.5 million impressions 5 $7,500 each
* Banner ad on menu page with click-thru to
full page as shown with click-thru to
advertiser website
CONVENING LEADERS WEBSITE
Website Banner Monthly: Sept through Jan 4 $2,500 each
Interstitial (970 x 90) 20,000 minimum impressions per month
(between Registration &
Networking Events)
ATENDEE eNEWSLETTER BANNER ADS

Top * Attendees Monthly: Oct through Jan ¢ 1 per newsletter e 1x:$2,000
728 x 90 * 3onsite; 1 post event
Interstitial * Attendees Monthly: Oct through Jan ¢ 1 per newsletter e 1x:$1,500
728 x 90 * 3onsite; 1 post event
Anchor * Attendees Monthly: Oct through Jan ¢ 1 per newsletter e 1x:$1,000
728 x 90 * 3onsite; 1 post event

PCMA
pcma

| g
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CONTACT US

PCMA

ing Professionals

convene (70

DIRECTORS, BUSINESS DEVELOPMENT

Diane Griffin |

Phone: 312.423.7213
E-mail: dgriffin@pcma.org
Territory: AZ, CA, NM, OK,
TX, UT, HI, Canada,
Mexico, Central and South
America

Doug Allan |

Phone: 312.423.7277
E-mail: dallan@pcma.org
Territory: 1A, IL, IN, KS, Ml,
MN, MO, MT, ND, NE, SD,
WI, WY, Africa, Asia,
Australia, Europe, Middle
East, and New Zealand

PRESIDENT & CEO | PUBLISHER

Deborah Sexton | Phone: 312.423.7210
E-mail: dsexton@pcma.org

CHIEF OPERATING OFFICER

Sherrif Karamat | Phone: 312.423.7247
E-mail: skaramat@pcma.org

EXECUTIVE VP AND GENERAL MANAGER,
MEDIA GROUP

Joyce Winnecke | Phone: 312.423.72431
E-mail: jwinnecke@pcma.org

VP, BUSINESS DEVELOPMENT/MEDIA GROUP
Bob McDonald | Phone: 312.423.7258
E-mail: bmcdonald@pcma.org

PCMA

Mary Lynn Novelli, CMP |
Phone: 312.423.7212 E-
mail: mnovelli@pcma.org
Territory: AL, AR, CO, FL,
GA, KY, LA, MS, NC, OH, SC,
TN, VA, WV, Puerto Rico,
and Caribbean

Wendy Krizmanic |
Phone: 312.423.7248
E-mail:
wkrizmanic@pcma.org
Territory: AK, CT, DC, DE,
ID, MA, MD, ME, NH, NJ,
NV, NY, OR, PA, RI, VT, and
WA

VP, PARTNER RELATIONS & BUSINESS SERVICES
ADMINISTRATION

Mona Cotton | Phone: 312.423.7244
E-mail: msimon@pcma.org

MANAGER, BUSINESS SERVICES
Adriana Sabou | Phone: 312.423.7246
E-mail: asabou@pcma.org

BUSINESS SERVICES SENIOR SPECIALIST
Kathleen Mulvihill | Phone: 312.423.7236
E-mail: kmulvihill@pcma.org

BUSINESS SERVICES SPECIALIST

Laura Williams | Phone: 312.423.7228
E-mail: lwilliams@pcma.org

e convene





