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1t also touts the most well-connected convention center in the country,
with close to 5,000 rooms within a quick skywalk stroll of the Indiana
Convention Center. Plus, the city’s grid-like layout is easy to navigate, and
meeting planners have a cluster of beautiful venues to choose from.

But what gives Indy its flavor, its quirks, its je ne sais quoi? In April,
during a three-day visit hosted by Visit Indy, I set out to discover what
makes Indy tick.

My first stop, at Hotel Tango Artisan Distillery, hit the nail on the head.
Locals Travis and Hilary Barnes opened the business in September 2014,
turning an 1890s-era carriage-repair shop into a rustic, open space that
houses both a comfortable bar and the distillery. (Groups of up to 250
canrent out the entire space.) Crafting gin, vodka, rum, limoncello, and
moonshine (and soon whiskeys), the distillery is at the center of Indy’s
emerging Fletcher Place neighborhood, just a few minutes from
downtown.

I returned to Fletcher Place the next day for brunch at Milktooth, an
adorable converted-garage breakfast diner run by an even more adorable
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PCMAConvene.org NATIVE ADVERTISING

= Delivering your message in content format
=  Full Article on PCMAConvene.org website

EXPOSURE/DISTRIBUTION:

= Article in Convene@PCMA on Thursday (40,500+)
> Limited to 1 per week: Image to the left and copy to
the right with shaded background noted “Sponsored”

= Lives on PCMAConvene.org for 12 months

= Digital takeover on article web page

= In PCMA Social Media (Facebook/Twitter) where appropriate
with noted “Sponsored Post”

=  Marketing toolkit for advertiser to create additional buzz
around article

= Retargeting option from article web page takeover

ARTICLE EDITORIAL CONTENT AND PHOTOS
Work with the Convene editorial team to develop content and focus

on topics that align with advertiser goals and are of educational value
to the audience. Written by the Convene editorial team, photo assets
will be needed and all final content will be approved by the advertiser.

o \30-45 days prior to start date\
Convene editor will contact advertiser editorial contact

ADVERTISER PROVIDES prior to Native Start Date
e Article Web Page Takeover: Side, Interstitial, Anchor
m Side and Interstitial Medium Rectangle: 300x250 (40KB)
Anchor: PC: 970x90 / Mobile: 320x50 (60KB)
Accepted File Format: JPEG, GIF
URL Link for each banner

e Retargeting Option
Medium Rectangle: 300x250
Leaderboard: 728x90
Wide Skyscraper: 160x600
Accepted File Formats: JPEG, GIF /Maximum File Size: 150KB
URL Link for each banner

e \Website Article
SPECS| Logo with URL Link

Send Ad Materials and Production Questions to:
PCMA Production:

E-Mail: advertising@pcma.org

Phone: 312-423-7236 or 312-423-7228
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